Social Media Best Practices
Determine the risks and benefits associated with social media

Mission statement: Identify measurable goals for the use and purpose of
social media for your organization
Risk Assessment

Involve all departments in the development of the program to allow for a
comprehensive assessment

Designate a staff person to maintain the program as well as monitor and conduct
periodic reviews of the social media accounts

Define what type of content is acceptable and unacceptable for employees

Implement an approval process for establishing a social media account as
well as content/posting requiring pre-approval

Conduct regular employee training

Establish and implement repercussions for violating the policies and
procedures

Social Media Agency Requirements

Social media accounts need to display an NMLS ID, physical address, and web
address

Social media advertisements are held to same REG Z (Truth in Lending)provisions
as other forms of advertisements (i.e. APR)

Compliance with state and federal advertising requirements

Regulation N — Mortgage Acts and Practices — advertising rule



